
Strong Backing by the
Alumni for ESSEC
Business School’s
Development 

The Alumni and their Federa t i o n
consider links to ESSEC as one of their
major priorities. This is quite a unique
situation in comp a rison with oth e r

institutions of higher education in France,
the fruit of proximity and inte re st
throughout the past, and is confirmed by

the School’s statutes. The latter grant the Alumni Federation,
along with the major financial part n e rs, part of th e

responsibility in overseeing the institution’s management and
development strategy.

Today ESSEC has reached a key point in its growth, in our
opinion. Benefiting from important advantages, it is, like all

institutions of higher learning in France and Europe, confronted
with a number of issues concerning its future: how to increase
the number of foreign students, to which strategic alliances
g i ve pri o ri t y, how to further develop lifelong education
programs – a major stake for Europeans – how to generate extra

finances, and so for th.

For their part, the Alumni, over the past few years and thanks to
the group’s vitality, have become younger, on average, and
more feminine, more international and more entrepreneurial.

H ow do th ey support ESSEC, concrete ly speaking ?

1. By helping prepare for the School’s development
First, they are present in order to actively contribute through
the fund raising campaign being launched in France and
wo rldwide. More ove r, th ey part i c i p a te in re flections on

developing corporate governance and institutional projects at
group level, to encourage new dynamics. Last, they contribute
by pr oviding information on the world market for professional
education, through the international Alumni network.

2. By fostering closer links with the various internal ESSEC
communities 
This is the case, in particular, for the Faculty and students
enrolled in each program, to surmount a certain unfamiliarity
with the Alumni that persists today. Joint three-year action

plans have been drawn up and are starting to bear fruit.

There is also the need for the Business School and the Alumni to
communicate externally together on the ESSEC brand, and for

ESSEC and the Alumni to make the formidable Alumni network
even more dynamic.

3. Last, by offering the services of a great alumni association

to each graduate. The means at the disposal of the Alumni place

them among the more privileged alumni associations in Europe:

large real estate holdings, a permanent team of employees,

dynamism and growing attendance of pro fessional club

meetings, convivial activities, publications, a web site, a well

developed careers service, and more.

CIAM - International Recruitment

As members of the CIAM consortium, ESSEC administrators have

long participated with colleagues from fellow member schools

HEC, ESCP-EAP, CERAM, and EM Lyon, in efforts to find and

assess foreign candidates for the ESSEC MBA program. This year

the a l u m n i in G reat Bri ta i n helped inte rv i ew candidate s ,

following pre-selection based on the GMAT. Four alumni, Julien

Martin (E’98), Michael Inpong (E’98) Emmanuelle Debard

Hawkins (E’88) and Sandrine Levillain (E’98), participated,

evaluating and appreciating the specific skills of Anglo-Saxons

in education and culture. 

Lebanese alumni, on the other hand, have long been involved

in recruitment in their country. Beirut is one of the main CIAM

re c ruiting cente rs, with bet ween 230 and 250 candidate s

interviewed this year. Each commission is made up of 3 or 4

examiners (staff, professors, alumni) from the various CIAM

schools. Philippe Régimbart, Director of Studies, and Evelyne

N i cke l of the Inte rnational Re c ruitment Office re p re s e n te d

ESSEC at the Lebanese recruitment session in April.

In China, Wang Guoging (M’96), Irenée Robin (E’95), Song

Xiao (E’91) helped interview candidates this year in Beijing and

Shanghai.

International Newsletter
N° 9 - September 2002

In This Issue

Editorial 1
Alumni 1
Faculty 2
Programs 3
IMHI’s 20 Anniversary 4
International 4
Administration 6
Conferences 6
Students 7
Calendar 8
Representatives 8

Agnès Acier

Vice President, ESSEC
Alumni Association
M e m b e r, Exe c u t i ve
B o a rd, E S S E CB u s i n e s s
S ch o o l

International Newslette Mac  10/07/02  11:02  Page 8



2

Faculty 

Lecture Series on Human Resource Management

Jean-Marie Peretti (E ’67), professor of
human resource management at ESSEC,
Chairman of ESSEC Alumni Association’s
Club RH, and professor at the University

of Corte, is the driving force behind an
annual lecture series focused on topics of
current interest. A steering committee
made up of E l é o n o re Marbot ( D ’ 01 ) ,
David Garcia (P’00), Corinne Forasacco
(B’95), C a th e rine Le Ro u x a n d

Genevieve Burke meets regularly to help plan and prepare
these events. Open to students, alumni and staff, the lectures
are offered on approximately a monthly basis at the CNIT. Here
is a brief overview of the lectures presented over the past year.

November 13, 2001 Marque d’employeur et GRH
J.M. Peretti moderated a panel discussion with Didier Burga u d ,
senior consultant and Claire Isnard (E’00), consultant and
head for Europe of the Talent Edge prog ram, on reconciling the
two assets of a firm – its brand and its personnel. Other topics

included using the employer’s image to attract, retain and
m o t i va te the best, and capitalizing on marketing and
communications budgets. 

December 10, 2001 Turbulences boursières et actionnariat
salarié
Luc Chandesris, General Secretary of Fondact, and Francis
Wri g h t , c o n s u l tant with Hewitt Associates, discussed new
strategies for employee savings plans, the innovations of the
Fabius Law of February 19, 2001, the consequences of stock

m a rket turbulence and pers p e c t i ves in 2002 for emp l oye e
savings plans.

February 5, 2002 Gestion des âges et du sentiment de fin de
vie professionnelle
Marie-Françoise Chopin, Hervé Lejeune (E’79), Dominique
L a n g u i l l a t , and E l é o n o re Marbot Ate r s p o ke of th e
employment market for seniors and their status in the firm,
evaluating HR practices that influence the feeling of arriving at
the end of a working life. 

March 13, 2002 Les retraites des cadres ont-elles un avenir ?
Solange Morgenstern, National Secretary of the Confédération
Française de l’Encadrement CGC and Marie-Claire Carrère-Gée,
National Secretary of the Social Protection Pole of the RPR
political party, spoke of several problems facing retirement

plans. How to ensure the continuation of pension plans in light
of prolonged life, demographic disequilibrium and persistent
unemployment? How to save and improve pension plans? 

April 9, 2002 Les investissements en ERP contribuent-ils à
une meilleure GRH?
E l i s a b eth Ro ch , head of development, BL Consulta n t s ,
discussed the potential of ERPs in HR areas, their use as a
decentralization tool in HRM and potential risks.

May 14, 2002 Le E-Learning au service de la gestion des
compétences
Hervé Goudchaux, founder of Crossknowledge, and Michel
G e rm a i n , c o n s u l tant with Arctus, discussed the use of

e - l e a rning for manage rs, how to adapt knowl e d ge to th e
e-learning medium in French companies.

May 28, 2002 Des fusions et des hommes
A play presented by BL Consultants and Guichets Fermés, on

the topic “mastering the human and social stakes in a merger or
a c qu i s i t i o n .” Ruined M&A projects litter the economic
landscape because th ey are often based on commerc i a l ,

f inancial or ge o gra p h i c
values, without suf ficient
thought given to th e
human dimension. The

p l ay sends messages to
f i rms conte mplating a
m e rge r, or having just
u n d e rgone one, as a
p re l i m i n a ry to discussions

on e mp l oyee ex p e c ta t i o n s
and fears.

Francis Declerck on IAMA’s Academic Board

On June 9, 2002, Francis Declerck, professor
of finance, was elected to the Ac a d e m i c
B o a rd of the I n te rnational Food and
Agribusiness Management Association
( I A M A ) d u ring the Board meeting in
Noordwijk, the Netherlands. This association
c o mp rises academics, pro fessionals and

government representatives involved in the
international agri-food sector. It serves as a

fo rum for the exch a n ge of views and pers p e c t i ves, and
o rganizes a pro fessional confe rence and an academic
symposium every year.

Chevalier de la Légion d’Honneur for Alain Sallez

On Monday June 17, colleagues, family and friends gathered
around Alain Sallez for a ceremony celebrating his award of the
C h evalier de la Légion d’Honneur medal. P i e rre Ta p i e ,
President of ESSEC, spoke of the School’s good fortune in
having benefited from Professor Sallez’ talent for inspiration

and developing ideas throughout his career. Jean-Paul Lacaze,
h o n o ra ry General Engineer at the pre stigious Ponts &
Chaussées and a longtime friend and colleague, presented the
medal. He st ressed th e
variety and importance of

projects on w h i ch th ey had
c o l l a b o ra te d over the years.
He also noted that early on
Alain Sallez had re a l i z e d
that ESSEC could play an

important role in training
young talent for urban
management. 

Press Conference to Announce Beijing Exchange
Agreement

The exch a n ge agre e m e n t b et we e n ESSEC MBA and th e

Guanghua School of Manage m e n t at the University of Beijing

was announced at a press conference on June 10 at the CNIT,

by Pierre Tapie and Ambassador Wu Jianmin.
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from the Royal Institute of Chartered Surveyors based in
London. The RICS has been regulating and controlling the
profession, in the public interest, since 1868. Professionalism
and integrity are the keywords governing conduct, and rigorous

ethics cover confidentiality, conflict of interest and quality of
service. Today there are more than 100 000 chartered surveyors
in 100 countries. ESSEC’s DMI is the third accredited program in
France and the first one in management.

A chartered surveyor is someone with experience in real estate,
property development and construction. He or she may act as
counsel for a client or set up projects. A highly qualified expert,
the ch a rte red surveyor provides appro p ri a te advice on all
aspects of the real estate sector. Because the qualification is

internationally accepted, chartered surveyors participate in
the development of international standards. In France, the
main areas cove red by ch a rte red surveyo rs include
transactions, management, construction economics, technical
expertise and sur veying. The profession of fers excellent career

o p p o rtunities in positions re qu i ring a unive rs i t y- l eve l
education combined with concrete experience in the real estate
s e c to r. Charte red surveyo rs are emp l oyed in fi rm s ,
administrations, banks, insurance companies, pension funds
and property developers, on the national and international

levels. Some 20 000 students are currently in training for this
qualification throughout the world. 

ESSEC Business School and Centrale Pa ris Launch
a New Venture Catalyst

In early April 2002, E S S E C and E c o l e
C e n t rale Pa ri s announced the joint
l a u n ch of a Cata lyst to fa c i l i ta te th e
financing of new, high-growth start-ups,
through a unique coaching, networking

and training process.

The two schools have set up a club of well-
known Venture Capitalists, including AGF
P ri va te Equ i t y, Dassault Deve l o p m e n t ,

France Telecom Corp o ra te Ve n t u re ,
Part’com, Partech International, SGAM,

Sofinnova Partners, and SPEF Venture. For admission into the
Catalyst, a project has to be adopted by at least one member of
the Club, who agrees to fund 50% of the cost of the program, in

return for a right of first refusal at the first round of financing.

E n t re p re n e u rs benefit from one-to-one coaching by seri a l
entrepreneurs and high-caliber professionals, whose expertise
is recognized by venture capitalists. Training is of the highest
qu a l i t y, provided by faculty from the two Schools, and is

adapted to their specific needs.

Alumni networks of the two Schools are mobilized to provide
much useful assistance, in France and abroad. The Catalyst
takes no stakes in the new ventures. An innovative system has
been set up, combining financing by private and public funds,

to cover the program’s expenses. 

The Team: Hamid Bouchikhi, Professor and Head of ESSEC’s
New Business Center. Jean-François Gallouin, Head of the
Centrale Entrepreneurs at Ecole Centrale de Paris. Philippe
Lukacs, Professor of Innovation Management, Ecole Centrale
de Paris, and director of the Catalyst.
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Programs

SNCF Management Training for Competition

The new training program being prepared
by ESSEC Management Education fo r

S NC F ’s o p e rational management, in
c o l l a b o ration with Ac c e n t u re , i s
important in size, scope and potential.
Some 7500 employees will be concerned
at middle and senior management levels,

for a total of over 6 million euros. With
the end of their monopoly in sight, SNCF
officials must prepare for competition
within the sector, not just from other

modes of transport. Focus will be on a volume strategy to begin

w i th, then on imp roving pro d u c t i v i t y. Management will
integrate the concepts of producing services and managing
delicate situations. Then too, there will be the need to replace
70% of current management, due to retirement, over the next
ten years.

An innovative project in spirit and form, the SNCF company-
s p e c i f ic contract will help the fi rm pre p a re for imp o rta n t
changes in management style over the coming years. The end of
a monopoly means that in 2003 freight will be subject to
increased competition, as will passenger services by 2010. The

challenge will be to achieve evolution without revolution. From
just another management training exercise, the current project
has become a plan to create a paradigm for the company - based
first on operational managers - a category often overlooked. 

Information technology will underpin training through the use
of e-learning. Time constraints of operational management
mean that the flexibility afforded by an e-learning portal will
enable each participant to advance at his or her own pace. At
the same time, content will be homogeneous, perm i t t i n g

uniqueness and objectivity.

E S S E C M a n a gement Education consolidates its position as
partner by adapting new forms of management through the
spirit and original format of the SNCF contract. In the words of
H e rvé Mathe, “We doesn’t sell educational pro grams - we

a c c o mp a ny ge n e ral management th roughout imp o rta n t
changes by implementing new managerial positioning through
training.“

Royal Inst i t u te of Charte red Surveyo rs Ac c re d i ta t i o n
for the DESS Management Immobilier

Set up in 1997 to offer a degree program

for executives in the real estate sector,
the DESS Management Immobilier was
founded on work done by the Institute
for Urban, Regional and Real Esta te
Institute (IVTI) . It is a joint initiative by

ESSEC and the FNAIM, in partnership wit h
the IAE of the University of Poitiers, EM
Lyon, and Au d e n c i a - Na n tes School of
M a n a gement. It aims to deve l o p
managerial skills in the real estate sector,

i n te grating new IT into manage m e n t
practice.

In celebration of its f i fth ye a r, the DESS Manage m e n t
Immobilier program applied for and has received accreditation

Michel Baroni,
Academic Director,
DESS Management
Immobilier

Hamid Bouchikhi,
Pofessor and Head
of ESSEC’s New
Business Center

H. Mathe, Director
ESSEC M a n a ge m e n t
E d u c a t i o n
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I M H I ’s 20th A n n i ve rs a ry

More than 450 alumni, industry professionals, ambassadors and
guests came together for IMHI’s 20th Anniversary event held
from 20 – 22 June 2002, in Paris. The conference Celebrating 20

Years of Successful Partnerships honored not only the success of
the joint venture between Cornell University’s School of Hotel
Ad m i n i st ra t i o n and ESSEC Business Sch o o l , but also
highlighted the important partnerships IMHI has developed
with industry over this period.

A commemorative book, From Vision to Reality – The History of
IMHI 1980 – 2002, and a video were produced to mark the
a n n i ve rs a ry event. Paying tri b u te to IMHI’s histo ry and
continuing evolution over the last 20 years were contributions

from its founders, Dominique Xardel, former Director, ESSEC,
Robert Beck, former Dean of Cornell’s Hotel School and the
first Director of IMHI, and Serge Perrot former Inspecteur
responsible for hospitality schools in the French Educational
Nationale, directors of the program since its inception, and

representatives of IMHI classes since 1983. 

Some 150 people ga th e red at the evening G et -To geth e r
Re c e pt i o n to kick off the celebration at the To u p a ry La
Samaritaine on Thursday, June 20. 

Globalization – Where Are We Heading?

On Friday, June 21, globalization was the theme of the opening

session of a conference headlining keynote speakers Jean-Marc
Espalioux, Chairman of the Management Board, ACCOR, and
Marie-Laure Djelic, ESSEC Professor of Human Resources. They
s h a red their thoughts on the impact of globablization on
organizations and their strategies, discussing the implications

of September 11th for the long-term strategic responses of the
i n d u st ry. M i chael Olsen, P ro fessor St ra tegic Manage m e n t ,
Virginia Tech & State University, moderated the session and
discussions following the presentations.

Leaders in Innovation

The second part of the morning was devoted to a panel session
on Leaders in Innovation, focusing on what it takes to stand out

in niche markets. Cornell Professor Jan de Roos moderated the
round table with a number of distinguished entrepreneurs.
Ajay Bakaya (H’83), partner and Executive Director of Sarovar
Park Plaza Hotels and Resorts (Winner of FHRAI Young Hotel
Entrepreneur of the Year 2000-2001) graduated from IMHI’s

first class of 1981-83. 
Philippe Bloch (E’82), Co-President of Columbus Café, founded
in 1993, successfully introduced the gourmet coffee concept
into France and now has France’s leading chain, Expresso Bars,
made up of 30 outlets, with several more due to open this year.

Hamid Bouchikhi, professor of strategy and management, is
the founder and Director of ESSEC's New Business Center. He
recently set up the New Venture Catalyst, a joint effort with
Centrale Paris (see p. 3).

Dominique-Charles Janssen, President, Institut Van Gogh, had
as his project to make the Auberge Ravoux in Auvers sur Oise a

memorial to the famous painter, and a place known worldwide. 
Grace Leo-Andrieu, President of GLA International, is a highly
successful management consultant specializing in small
independent luxury hotels. 

“Fête de la Musique” Cocktail, Dinner and Cruise
on the Seine

The summer equinox on 21st June is always celebrated in high
style in Paris. People take to the streets to listen to music of all
types at spontaneous and organized parties out in the open.

Conference participants celebrated with a dinner cruise along
the Seine that highlighted his toric Paris. 

On Saturday morning, June 22, participants could join sight-
seeing trips of Paris and specially arranged visits of trend-
setting hotels. The Graduation Ceremony of IMHI students,
Class 2000 – 2002, was held in the afte rnoon, with
presentations by ESSEC President Pierre Tapie, IMHI founder

Dean Robert Beck, and Associate Dean Tom Cullen of Cornell. 

At the evening Cocktail Party & Gala conference participants,
the graduating class of 2002 and their guests were joined by
specially invited VIPs from the industry, founding contributors,
ambassadors and government officials to celebrate together

IMHI’s 20 years in a wonderfully festive evening. 

The Graduation Ceremony and Gala Evening was held in the
outstanding Pavillon Gabriel, situated just off the Champs
Elysées between the American Embassy and the Elysée Palace.
Opened in 1841, this histo ric venue symbolizes Pa ris and

represents beauty, luxury and elegance all across the world.
There could be no more fitting setting to mark IMHI’s special
anniversary e vent. 

A more complete account of this event will accompany the

autumn issue of the International Newsletter.

I n te rn a t i o n a l

AACSB International Accreditation Seminar

On April 28-29, 2002, AACSB International presented its first
International Accreditation Seminar for management educators
outside the Un i ted Sta tes at the CNIT in La Defense. An

outstanding success with over 30 countries represented by 110
delegates, it was co-hos ted by ESSEC, the first European school
to receive AACSB accreditation. The seminar targeted non-
American university and business school deans and directors
interested in learning about quality assurance, the value of

membership, and eligibility criteria.

4

International Newsletter
September 2002

J. de Roos, A. Bakaya, H. Bouchikhi, P. Bloch, D.C. Janssen,
G. Leo-Andrieu

Dinner cruise participants

International Newslette Mac  10/07/02  11:02  Page 5



Over the two days, AACSB officials Milton Blood and Joseph
Domitrz presented the de tails of the accreditation process and
its imp o rtance. European deans and dire c to rs of re c e n t ly
accredited universities reflected on their experience and helped

field questions from the audience. Gonzalo Garland, director of
international relations, Instituto de Empresa, Christian Koenig,
associate dean of ESSEC MBA, Wil Foppen, newly appointed
Dean of Maastricht’s Graduate School of Management, Bernard
Ramanantsoa, dean of HEC and Maurice Thévenet, professor at

ESSEC participated, following the welcome address by Pierre
Tapie, President of ESSEC Business School.

A ACSB Inte rnational was founded in 1916 and has been
granting accre d i tation status since 1919. Until 19 6 0

membership was limited to accredited schools only. Current
membership includes 850 educational institutions in the US and
185 oth e rs, of which 4 24 are accre d i te d (30 are non-US
institutions – 7%). The organization also offers a number of
conferences and symposia, as well as setting up and supporting

affinity groups. 

AACSB International has defined its mission as providing global
l e a d e rship by advancing management education th ro u g h
accreditation and by fostering international interchanges, key

business linka ges, sharing best practices, and pro m o t i n g
professional development.

Opening up accre d i tation to non-A m e ricans has meant
accepting the evolution of standards, the inevitable result of
applying the spirit of its mission to other cultures. Indeed,

sta n d a rds are curre n t ly being re - w ri t ten. The orga n i z a t i o n
c o n s i d e rs itself successful to the ex tent that it helps its
members fulfill their own goals. It also hopes to provide a voice
by putting fo rwa rd issues wo rldwide. A vital adva n ta ge of
accreditation is its requirement of continuous improvement. An

institution that is doing well can easily become self-satisfied.
The strong concern for quality that underpins the review process
enables a review team to give an outside opinion and thus
becomes a valuable way to share information, helping with
objectivity by providing feedback. Peer-based review means

sharing common professional values.

Among the issues studied in depth during the candidacy process
are the school’s mission, which must be articulated as a guide
to its future, the faculty’s composition and qualifications,
curricula, instructional programs, demographic diversity and
intellectual contributions by faculty.

And how re c e s s i o n - p roof is the luxury goods
industry?

Wednesday April 24th marked the first Newsmakers Panel
co-organized by the New York Chapter of the ESSEC Alumni
Association and ESSEC Business School. The event was highly
successful, with 200 executives from the luxury goods industry

and varied professional fields in attendance. The prestigious
panel included opinion leaders in the indust ry, each with
expertise in marketing, finance or legal concerns. 

Elyette Roux, ESSEC Prestige LVMH Chair Professor, who set up

the Luxury Studies program, offered a special welcome to the
panel and an insightful presentation of the sector’s history and
future. She shed light onto evolving shifts in luxury image and
brand values over the last 30 years, and touching on enduring
strengths and the future path for successful brands. 

Discussion Highlights: Recessionary Influences
Noted experts in the world of fashion and beauty retail tackled
the question of the recession’s effects on luxury, manifested
differently than in other industries. After September 11th, the
slowdown in luxury spending was heightened due to decreased

domestic and international travel resulting in a drastic drop in
duty-free and travel purchases - a major source of revenue.

Consumer Shifts
A continuing challenge facing the sector is the generational

shift of consumers. Clearly, how consumers interact and identify
with a brand has everything to do with mindset and values.
Several panelists explained the social and behavioral diversity
amongst different demographic groups. Baby-boomers now in
their 50’s and 60’s have renewed interest in buying durable

goods, such as luxury real estate and home furnishings, rather
than perfumes and clothes. However, younger age segments
have different expectations from luxury products. They look for
modernity and the convenience of finding luxury items in their
local store or on the web. 

A debate ensued about the primary target client for luxury
communication: a wealthy baby boomer with more discretionary
income or a younger consumer who will be investing in luxury
brands more over time? The importance of concentrating on
o l d e r, affluent clients who make the maj o rity of luxury

purchases was emphasized. Many designers estrange this group
with hyper-trendy campaigns and styles targeted to a younger,
less af fluent consumer.

Enduring Value
The recession, and the psychological impact of September 11th,

e mphasize the need for luxury brands to continuously
re e stablish their timeless value in to d ay ’s market p l a c e .
Endurance, high quality and great attention to details are
central elements to developing a luxury brand - precepts that
are as essential to strong, well-known brands as they are to

newcomers. 

(left to right)
Marvin Traub, Senior Advisor, Financo - Anne Stone, President, US
Alumni Association - Phillip B. Miller, President, Phillip B. Miller
Associates - Patrick Bousquet-Chavanne, Group President, Estee
Lauder Companies Inc. -  Antoine Treuille, Executive Managing
Director, Mercantile Capital Partners - Elyette Roux, Chair Professor,
ESSEC Prestige LVMH - Camille MacDonald, President and CEO
Parfums Givenchy, Inc., American Designer Fragrances, LLC, Guerlain
Inc. - Alain Viot, President and CEO, Cartier North America Inc.
Pamela Fiori, Editor-in Chief, Town and Country - Antoine Colonna,
Head Luxury Goods Equity Research, Merrill Lynch - Anthony Kahn,
Partner, Coudert Brothers LLP - Pierre Tapie, President, ESSEC

Business School
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Claudine Nguyen to Retire

After nearly thirty years of faithful service
to ESSEC Business School and more

s p e c i fi c a l ly the grande école i t s e l f ,
Claudine Nguyen will be retiring at the end
of the summer. She arrived at ESSEC when
the Business School came to Cergy-Pontoise,

and her departure will signal the end of a career where her

energy, commitment to service and quiet efficiency were solid
foundations on which the ESSEC admissions process was based.
In 1973, Madam Nguyen was hired to manage the contest for
students entering the first year of the program. Therefore all the
students who have been admitted over the past three decades

have her to thank for taking care of the admissions procedures
enabling them to attend ESSEC and this concerns 7587people in
all! As for candidates, there were 2794 in 1974 compared with
3208 in 2002, with a peak of 3749 in 1997.

When Claudine Nguyen arrived, the contest consortium had not

yet been set up (it began in 1990), so managing entailed all the
a d m i n i st ra t i ve responsibility for pre p a ring the admissions
process: managing correctors (now some 110 people), sending
out and collecting copies, selecting and overseeing proctors. In
short, over the past three decades she has been responsible for

checking the thousand and one details that ensure a candidate
has received the information needed at the right moment, and
myriad problems, such as those resulting from unannounced
train strikes for example, were solved as quickly and efficiently
as possible. 

With the opening of ESSEC to students of arts and humanities
backgrounds, the workload increased substantially. Claudine
Nguyen has worked successively for Philippe Régimbart, her
current supervisor, Michel Calamy and Paul Montuclard. The
qualities required to successfully handle such responsibilities

include intellectual and ethical rigor, scrupulous attention to
detail and unfailing energy – qualities she has in abundance. In
addition, her sense of humor and her constant smile put
candidates and colleagues alike at ease. 

Passionate about her beliefs, Claudine Nguyen has also used her
talents to improve the lot of her fellow employees. She was
several times reelected as a déléguée du personnel cadre where
she helped defend employee rights. Her qualities have been an
inspiration and an example to all around her. We wish her a

long, happy and well-deserved retirement. 

CONFERENCES
Final Boarding Call: Air Tra n s p o rt, Airp o rts and
Sustainable Development
On July 1-2 there was an international conference presented

by the General Council of Val d’Oise, NGO Transport et
E nv i ro n n e m e n t , the Un i ted Nations Pro gram for th e
Environment and ESSEC Business School to foster public
debate about the future of air transportation. Conference
results will be pre s e n ted at the Un i ted Na t i o n s

summit in Johannesburg, Au g u st 26-September 4.
The Aéroports de Paris also sponsored this event.
Contact: yann.chevalier@cg95.fr
I n fo rmation about the summit: www. j o h a n n e s b u rg s u m m i t . o rg

Tremplin Entreprises
For the 4th consecutive year, the Senate, ESSEC and the

ESSEC Alumni Association a re organizing Tre mp l i n
E n t re p ri s e s , the major annual event for comp a n i e s
seeking investors. On July 9-10, 2002, 40 for the most
innovative firms, half wanting seed capital and half for
further rounds, will present their projects to investors

capable of financing them.

Tremplin Entreprises has become the number one event for
capital investment in France, both for candidacies and for
mobilizing key investors in start-up capital. Among the new

d evelopments this ye a r, Tre mplin Entre p rises and Pa ri s
Europlace, the organization representing Parisian financial
institutions, have jointly set up Paris Investors’ Week.

HR 2002 – ESSEC the Academic Partner of the Human
Resources Congress
The 2002 HR Congress will take place at the Hotel Concord-
Lafayette in Paris on September 25-26, 2002. Professors
J e a n - M a rie Pe ret t i and M a u rice Théve n et a re on th e
steering committee and will take part in the round tables.
Five major topics will mobilize opinion:

- Developing human capital and new perimeters of the HR
function
- Crisis in 2005 – how to prepare for the coming employee
shortage
- Coaching - evaluating performance

- E-HR - management consequences and ROI
- Social marketing - a new dimension to HR? 

The Internationalization of Executive Education: Cultural
Diversity as a Strength

EFMD, the European Foundation for Manage m e n t
Development based in Brussels, is preparing an Executive
Education Conference to be held at ESSEC Business School,
CNIT La Defense campus in Paris, on 30 September – 1
October 2002.

Topics  to be discussed will include:
Staffing
- The issues in a situation of internationalization
- The approach to be adop ted with the s taff
- Need to change the working language

- Employment of expatriates or local people

Products and Services
- Implications concerning products and services to serve
different markets

Technology
- How to define and circumscribe the impact of technology?
- The relationship bet ween te chnology and the ways of
working on an international le vel

Admissions update
n u m b e r fo re i g n

of candidate s d i ff. – 01 c o u n t ri e s

EPSCI 2857 +3.44% 33

ESSEC AST (foreign) 692 + 36% 28
Specialized Programs (MS) 1479 + 23% 43
IMHI MBA 91 - 8% 24
MBA Luxury Brands 87 + 29% 22
MBA Agri-Food 30 + 30% 16
Doctoral Program 27 - 27% 14
MS Mkg Mgmt 36 (March 02) no change none
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Students

Les Mardis de l’ESSEC

In an election year, inviting public figures to speak becomes
even more obviously important and, as expected, the student
public debate club, Les Mardis de l’ESSEC, stimulated political
thought and discussion by inviting as many key people as

possible. Here is a partial list of guests in 2001-2002 and their
topics.

Nov. 6: Michèle Alliot-Marie, Chair of the RPR, Quel avenir pour
les valeurs de la droite?

Dec. 4: Loïk Le Floch-Prigent, former Chairman of Elf, Affaire
Elf, affaire d’Etat
Dec. 12: François Hollande, First Secr etary, Socialist Party,
Le Parti Socialiste: vers 2002.
Jan. 22: P i e rre Ta p i e, President of ESSEC, Quel pro j et

universitaire de l’ESSEC comme institution européenne ?
Jan 15: Dominique Voynet, Secretary General of the Green
Party, Verts et roses
Jan 29: François Bay ro u , C h a i r, UDF, La France en 2002,
panache blanc de l’Europe

Feb 19: Christine Boutin, presidential candidate, Socialement
incorrecte?
M a rch 7: G e n e ral Ao u n , fo rmer Lebanese Prime Ministe r,
Stabilité au Liban et paix au Proche Orient
M a rch 13: J e a n - C l a u d e G ayssot, Minister of Equ i p m e n t ,

Transportation and Housing, Ministre ou délégué syndical?
April 9: Jean-Cyril Spinetta, President of Air France, Air France:
ambitions et stratégies
April 30: Jacques Vergès, attorney, and Bernard Debré, former
Minister, discussed Le suicide de la France, title of their recent

book.
June 4: Gilles Pelisson, Director General of Bouygues Telecom,
Bouygues: Small is beautiful

Hervé Schoner wins the LVMH Asia Award

Each year LVMH grants 5 scholarships to
grande école students who are particularly
interested in Asia. To participate, students

must write up a 10-page project explaining
in detail a study that they would like to carry
out in one or more Asian countries of their
choice. The topic can be cultural, political,
economic or social. Award winners are then

sent on site to carry out their project. This year over 50 entries
were submitted. 

Hervé Schoner was chosen for his project entitled China-
Ta i wan: Economic Inte rdependence ve rsus Po l i t i c a l
Independence and Military Reunification. Hervé will spend

three months in Taiwan, Guangdong and Greater Shanghai,
trying to measure the geopolitical consequences of developing
st ro n ger cro s s - st raight economic relations. He will meet
politicians, businessmen and key local f i g u res wo rking on
rapprochement. The study will focus mainly on the high tech

sector, such as semi-conductors, laptop computers and cell
phones. The students writing the two best reports will be
i nv i ted to speak at a confe rence organized at INSEAD in
February 2003.

Michelin’s Innova 2021 Prize
For the second consecutive year, Michelin has awarded the

Innova 2021 prize to first-year ESSEC students Julie Alary,
Aude Bellande, Au rélie Blanch a rd, Marjolaine No e l a n d
Eudoxe Denis, for their highly original suggestions concerning
the service indust ry over the next two decades. E d o u a rd

M i ch e l i n c o - awa rded the prize to students from Ponts &
Chaussées for the technical part and from Les Ateliers for the
design.

Christian Koenig,
Julie Alary,
Aude Bellande,
Aurélie Blanchard,

Marjolaine Noel

The Wider Context – Hobsons’ European Student
Survey

ESSEC has a longstanding partnership with London publishers
Hobsons, which has carried our advertising for several years.
Recently Hobsons decided to extend its traditional national

student survey to cover the whole of Europe. A stratified
random sample of students from the fi rm ’s database wa s
contacted, based on country of study and year of graduation.
Overall, 54,000 students received a hyperlink to the European
Student Survey. This resulted in 5,141 responses in 6 weeks, an

overall response rate of 10%. But for the purpose of the report,
4,151 responses were included (8% response rate), with equal
representation for men and women.

The survey studied l i fe st yl e s and c a re e rs . Fi e l d wo rk wa s
c o n d u c ted in January- Fe b ru a ry 2002. Reponses we re

automatically collated in an online database and later exported
into SPSS for analysis.  Below is an extract of the findings,
published in The European Student Survey 2002 – an in-depth
investigation into the lifestyle and career choices of university
students across Euro p e , re p ri n ted by permission. St u d e n t s

represented all study disciplines. 

An extract of findings

Careers
● “One in 5 European students has a definite idea of the career
path to follow, and a further 42% have a fair idea.

● One in five students would like to work in the public sector,
and self-employment appeals to one in nine.
● European students on average expect to start their first

graduate career job on 29,180 euros.

Skills
● Students consider th e m s e lves to be hard wo rking and

adaptable, with good interpersonal and communication skills,
and around 7 in 10 also feel that they are ambitious, efficient
and quick thinking.
● They believe that the most impor tant skills and attributes for

careers job applicants are communication and interpersonal
skills, plus hard work, efficiency and adaptability.

Student lifestyles
● Almost all European students regularly check their email, and

87% had used a mobile phone for calling someone, 82% for text
messaging, in the last week .
● 75% of European students had visited a pub or club in the last

we e k. More than half of all European students (55%)
participated in sports in the week prior to completing the
s u rvey. Eating ta ke aways was something that 47% of all
European students did in the week in question.

● 90% expect to own a car, 75% to own their own home, and
66% to have a pension plan by the age of 30 – they aspire to
security. Two in three students expect to be married by the age

of 30 and 61% to have children also.”
Fu rther info rmation may be obtained from Jo Fo rd at

Jo.Ford@Hobsons.co.uk
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INDIA

Marie Barbaret
CLE International
74, Sunder Nagar

110-003 New Delhi - INDIA
Tel.: + 91 11 435 87 15

Email: barbaret@vsnl.net

JA PA N

J u n ko Ohmori
ESSEC Japan Off i c e

c/o SEC, Shinjuku I-land Wing 9F, 6-3-1
Nishi Shinjuku, Shinjuku - ku

To k yo 160-0023 - JA PA N
Tel.: + 81 33 340 5226 
Fax: + 81 33 340 5227

Email: e s s e c j a p o n @ n i f t y. c o m

K E N YA

Yves Gounin
Fre n ch Embassy
B a rc l ays Plaza
P.O. Box 41784
Na i robi, Ke nya

Tel.: + 254 339 783, cell 07 33 62 77 49
Email: y ve s . g o u n i n @ d i p l o m a t i e . g o u v. f r

KO R E A

D r. Pa rk Un -Ta e
P resident, Ko rea Inst i t u te of Population Pro b l e m s

R/M 702, Kyungnam Bld,
16 3 - 16, Sungnaedong, Ka n g d o n g ku ,

Seoul - KO R E A
Tel.: + 822 488-0174 / 0175

Fax: + 822 475 - 319 5
Email: u n t p a rk @ h a n m a i l . n et

LEBANON

Chakib Chehab

Malia Ove rs e a s

S a rraf Building, Ellas Sarkies Ave n u e

A s h ra f ieh - P.O. Box 166690 
A s h ra fieh, L E BA NO N

Tel.: +961 - 1-217 100 - Fax : +961 - 1-218 10 0

Email: m a l i a h o l d i n g @ d m . n et . l b

M O RO C CO

Lamia Merz o u k i
A K WA Holding, Imm Zénith, 
ot. At ta o u fi k, Rte Sidi Maaro u f
Casablanca, MORO C CO
Tel : + 212 - 6 3 - 6 5 - 0 0 - 2 0
Fax : + 212 - 2 2 - 97 - 4 6 - 0 3
Email: l a m i a m e rz o u k i @ h o t m a i l . c o m

P O LA N D

Anna Ko l a kows ka
I Z M A
ul. Nowo u rs y n ows ka 166 
0 2 - 787 Wa rs z awa - POLA N D
Te l . / Fax: + 48 22 843 85 01
Email: ko l a kows ka @ a l p h a . s g g w. waw. p l

RU S S I A

Julia Bev z e n ko
B P O
S ka kovaya ul. 17
M o s c ow, RU S S I A
Tel.: 7 95 946 154 8
email: bpoconsultin@mtu-net . ru

SOUTH AFRICA

H e rvé Cloare c
Thomson Multimedia
L i b ra ry Of fice Pa rk
14 Payne Road 
B rya n ston, Republic of South Afri c a
Tel.: +27 11 463 5515 - Fax : +27 11 463 5350
Email: c l o a re ch @ th m u l t i . c o m

UNITED KINGDOM

Michael Inpong
Procter & Gamble
307 Brompton Park Crescent
Seagrave Road
London SW6 1SE, UK
Tel: + 44 207 3869037
Email: inpong@hotmail.com

USA

Anne de Louvigny Sto n e
M e rrill Ly n ch
450 Lex i n g ton Ave n u e
New Yo rk, NY 10 017 - USA
Tel.: + 1 212 907 7675 / Fax: + 1 212 907 7616
Email: sto n e a n @ exch a n ge . m l . c o m

ESSEC Business School Re p re s e n ta t i ves in the Wo rl d
A R G E N T I N A

R i ch a rd Gluzman
Pe gasus Ve n t u re Capita l

O r tiz de Ocapo 3050
C 1425 DSS Buenos-A i res - ARG E N T I N A

Tel.: + 54 11 4806 175 0
Fax: + 54 11 4809 3223

Email: rgl u z m a n @ p e ga s u s vc . c o m

CA NA DA

William D. Hart
L a n glois Goudre a u

Scotia Towe r
1002 Sherbro o ke St re et We st, 28th Floor

M o n t real, QC - CA N A DA H3A 3L6
Tel.: + 1 514 282 78 20/Fax: + 1 514 845 65 73

CHILE

Luc Poyer
Gerente General

GASANDES
Isidora Goyenechea, 3600, Las Condes

Santiago, Chile
Tel: 562 362 4415 fax: 562 232 4705

Email: luc.poyer@totalfinaelf.com

CHINA

Guoging Wang
Garden City - Apartment 3339

No 1188 Jiang Pu Road
200092 Shanghai - CHINA

Tel/Fax: + 86 21 650 22 050
Email : auchanw@sh163b.sta.net.cn

GERMANY

Thierry Antinori
Lufthansa Basis FRAP-VX

60546 Frankfurt - GERMANY
Tel.: +49-69 69 64 800
Fax: +49-69 69 64 919

H O NG KO NG

C h ri stine Bre n d l e
H a ch et te Fi l i p a c chi Asia Pa c i fi c
Wa rw i ck House 15/F East Wi n g

Ta i koo Place
979 King’s Road, Quarry Bay - HONG KO NG

Tel.: + 852 25 35 17 70
Fax: + 852 25 67 21 56

Email: c p b re n d l @ h k. s u p e r. n et

CALENDAR 
2002-2003 Classes begin

EPSCI 1 16 Sept.

EPSCI 2 30 Sept.
EPSCI 3-4 2 Sept.

ESSEC 1 2 Sept. 
AST 7 Oct.
ESSEC 2-3 7 Oct.

MS 27 Aug.

IMHI MBA 1 24 Sept.
IMHI MBA 2 30 Oct.
Luxury MBA 26 Aug.

Agri-food MBA 26 Aug.

Doctoral program 1 Oct. 

Executive MBA 3 Sept.

Recruitment fairs – autumn 2002

Western Europe
Wed., 9 Oct. London MBA World Tour

Sat., 12 Oct. Paris MBA World Tour
Tues., 15 Oct. Madrid MBA World Tour
Mon., 21 Oct. Milan MBA World Tour

Central Europe
Mon., 28 Oct. Warsaw MBA World Tour
Wed., 30 Oct. Moscow MBA World Tour

Asia Pacific
Sat., 9 Nov. Shanghai MBA World Tour
Tues., 12 Nov. Hong Kong MBA World Tour

North America
Sun., Sept. 29 New York MBA World Tour
Fri.-Sun., Dec. 13 - 15 Miami A m e ricas Wo rkshop ICEF
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